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	PRESS RELEASE 

	JUNE 28, 2007


AVESTHAGEN LAUNCHES NEW LOOK AVESTA GOOD EARTH

Launches new “Good Earth” brand identity, strengthens its consumer product portfolio by launching completely natural, healthy and wholesome Muesli Bars, displays the new Avesta Good Earth Muesli and Whole Wheat Cracker range 

Bangalore June 28, 2007- Avesta Good Earth, the consumer foods division of Avesthagen, displayed its new brand identity while launching a slew of consumer products in a completely new design and packaging.

The company has further strengthened its product portfolio by launching a complete new range of Muesli Bars. With this launch, the Avesta Good Earth product portfolio comprises the Muesli bars, Good Earth Muesli and Whole Wheat Crackers. 

The launch of Good Earth Muesli Bars is an attempt to raise familiarity of Muesli among consumers while encouraging healthy snacking habits. 

The Good Earth Muesli Bars are unique as they contain the goodness of cereal enriched with fruits and nuts. The bars contain all natural ingredients like dates, raisins, cinnamon, nuts and almonds. The real fruits and almonds provide micronutrients essential for maintaining good health, proteins from skimmed milk and soy protein repair damaged cells owing to intense physical activity and sports, sugar and assimilated carbohydrates provide instant and sustained energy, thus making it an ideal in-between snack which is healthier and nutritious than traditional snacks. It is currently available in three variants.

The Good Earth Muesli is available in various flavours like Classic, Elaichi, Chocolate and Diet to cater to the diverse consumer tastes and needs. The classic flavour is available in 200g, 400g and 1kg packs while the remaining three flavours are available in 200 and 400 grams. Avesta Good Earth Muesli is an excellent source of proteins and fibre, balanced with carbohydrates, vitamins and minerals. Jaggery and honey is added to provide the necessary natural sugar, thus making it completely healthy, nutritious and wholesome. 

The Good Earth Whole Wheat Crackers are a healthy and natural treat as they are light, easy to digest containing high fibre content. The crackers have low saturated fat and zero trans fat. It is currently available in six variants.

Speaking on the launch, Dr Villoo Morawala Patell, Founder, Vice Chairperson and MD of Avesthagen says, “Consumer health foods is an exciting and fast growing category with a big growth potential. We have extensively studied the market and our product development team has created products with variants that will hold tremendous appeal to the Indian consumer. It is also the beginning of a new chapter for Avesthagen which would be dedicated to solving the people-health-food imbalance in the society.”

According to Sandip Dang, CEO, Avesta Good Earth, “The new brand will address the need to maintain healthy living through healthy food. Avesta Good Earth is committed to promoting good health by combining nutrition and taste in all its offerings”.

About Avesta Good Earth

Avesta Good Earth Foods is an Indian food company with global ambitions, dedicated to developing nutritious and wholesome products for breakfast, daily snacks, and functional foods. It adds value by developing and marketing product lines fortified with nutritional bioactives sourced from traditional Indian medicine and clinically validated by techniques of modern science. Avesta Good Earth Foods will play a key role in Avesthagen’s long-term strategy to launch its branded nutraceuticals as Functional Foods targeting the burgeoning health foods market in India. The new line of business will also complement the company’s core philosophy of promoting good health and wellbeing in India and abroad. 

About Avesthagen
Avesthagen is India’s leading integrated systems biology platform company that focuses on achieving convergence of food, pharma and population genetics leading to preventive personalized healthcare. It employs 290 people worldwide and is headquartered in Bangalore. Avesthagen has established world class, state-of-the-art laboratory facilities in Bangalore. Avesthagen was founded by one of India’s pioneers and leading biotech entrepreneurs Dr. Villoo Morawala-Patell, who got her Ph.D. from Louis Pasteur University in Strasbourg, France, in 1993. It began business operations officially in 2001.

Since its inception Avesthagen has grown into one of India's leading healthcare technology group in India, and its activities include, in addition to its agri-biotechnologies product pipeline, development of clinically validated botanical bioactives, derived from Indian medicinal plants, as well as the development of a pipeline of bio-similar drugs. Avesthagen has four strategic business units: bioPharmaceuticals, bioNutrition, bioAgriculture and Science & Innovation. Avesthagen's partners include multiple top 10 global companies in each of its fields of research.

Avesthagen collaborates at every stage in the value chain with appropriate partners, both public and private, for access to and exchange of technology and overall commercial expertise to leverage the ‘India advantage’. Avesthagen employs 290 people worldwide. For Avesthagen on the web: www.avesthagen.com 

***

For more information contact:

Trigam Mukherjee

LINOpinion

Trigam.mukherjee@lintasindia.com
+91-9886963969 / 080-66627789
1 of 2

